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IMPACT

COMMUNICATIONS

A better understanding of the environmental and social impacts of
products and services is needed right now if we want to reverse
environmental degradation in Asia and Europe.

In times of growing concern about global warming,
environmental degradation, pollution, deforestation,
and resource depletion, communicating effectively
and raising awareness about the importance of
Sustainable Consumption and Production (SCP)
and sustainable living remain challenging tasks
not only in Asia but also globally. When we started

4 | IMPACT COMMUNICATIONS

our digital media efforts, we realised how little
accurate information is available when communicating
about SCP practices in key thematic areas such as
Fashion and Apparel Sustainability, Sustainable
Housing and Buildings, Food Waste, Plastics and
Waste Management, Responsible Tourism, among
others.
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For this reason, from September 2020 to August 2021,
we have launched the #WeSwitch Social Media Campaign,
following three key objectives:

o ®, %

RAISE AWARENESS DRIVE ENGAGEMENT CHANGE BEHAVIOUR

Increase Audience Knowledge Change Attitudes (transform) Take Action
(inform and educate)

CAMPAIGN BACKGROUND | 5



CAMPAIGN
BACKGROUND

OBJECTIVES

- Behaviour Change Campaign
Focusing on Alternatives

GOAL

- Facebook: 300K Followers / 5,000,000 Impressions
- Twitter: 10K Followers / 500,000 Impressions

OUTCOMES

- Target audience gains knowledge needed
to make informed decisions to switch
consumption habits.

- The spending power of target audience

is invested on sustainable alternatives.

TARGET AUDIENCE

- Age: 25-50Y, Gender: All
- Interests: Sustainability, Development,
Environment, Innovation

PLATFORM

- Facebook (popular for Asian audience)
- Twitter (popular for European audience)

SCOPE (24 Countries)

- South Asia
- Southeast Asia and Mongolia
- Central Asia

DURATION

| <12 Months (SEP 2021 - AUG 2021)

BUDGET

| - Total Budget: 5,215,600 THB (137,126 Euro)

6 | IMPACT COMMUNICATIONS



OUR SOCIAL MEDIA
MOVEMENT

)

300K
FOLLOWERS

People who chose to follow
SWITCH-Asia page and who
received updates on their
News Feed or timeline.

&

42 MILLION
REACHED PEOPLE

The number of people who saw
any content from SWITCH-Asia
Page or about SWITCH-Asia page.

©

60 MILLION

IMPRESSIONS
The number of times any
content from SWITCH-Asia Page
entered a person's screen.

V)

3.35%
ENGAGEMENT RATE

Equal to the ratio of people
who liked, commented, shared, or
clicked on SWITCH-Asia posts to
the actual number of people who

saw SWITCH-Asia posts.

CAMPAIGN BACKGROUND | 7



FACEBOOK
PERFORMANCE

DATE:

SEP 2020 - AUG 2021
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FOLLOWERS

€) sWTICH-Asia

300,154 P+

In September 2020
we started from: 3,872 Followers

66%

of SWITCH-Asia
Facebook audience
is 25-34 years old.

10 | FACEBOOK

1317 [ 0.09%

18-24 [l 4%

25-34 | | 66%
35-44 [ 1 21%
45-54 [] 8%

55-64 | 2%
65+ [ 0.03%


Praew B.

Praew B.
66%


COUNTRY

o of Facebook’s audience is in
99 /o Bangladesh, India, Pakistan,
Indonesia and the Philippines.

= Indonesia 13%

_—

, Philippines 9%

_Genoee

MALE

77%

FACEBOOK | 11



EU SWITCH-Asia Frogramme

Save energy in your home,
it is good for both the planet your wallet,

Sustainable Homes

ENGAGEMENT RATE




oL Cet_ihtry Impact
. Pakistan '
Q) 21.5%

-Engagement Rate

Country Impact
Vietnam

Engagement Rate Q) 28.4%

CONTENTS WITH HIGHEST ENGAGEMENT RATE | 13
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f HIGHLIGHT PEOPLE
AND ORGANISATIONS THAT
ENGAGED WITH US

' ACTING FOR
CLIMATE
SOLIDARITY

People in Need Caritas Czech Geres Mongolia -
Cambodia Republic M3pac OYTBB-biH
in Mongolia MoHron paxb

TeneeneruninH laszap

OOOOOOOOOOOOOOOOOOOOOOOOOOOO
TTTTTTTTTTTTTTTTTTTTTTTTTTT

PREVENT PLASTICS carec ''''''''''
Prevent Plastics The Regional Switch
Myanmar Environmental Garment

Centre for Central
Asia (CAREC)

fori Q3

TERI - The Energy ACTED
and Resources Tajikistan
Institute

14 | HIGHLIGHT PEOPLE AND ORGANISATIONS THAT ENGAGED WITH US



For a Thriving

SSls
L J W oS

Agri-Fisheries

Market
SMART Textile Asia Society for SWITCH
& Garments Social Improvement To Solar

and Sustainable
Transformation

\"/ =
GERES AVSF Resource Efficiency in
Southeast Asia Mongolia  Agri-food Production

and Processing - REAP

i ’ - EU - Central Asia Cooperation on |
Funded by the
European Union Water — Environment - Climate Change

Systems of Sustainable

Consumption & Production
G G G I \ P i /
Knowiedae Action Network
“?:I-

Global Green WECOOP Future Earth
Growth Institute Project KAN

HIGHLIGHT PEOPLE AND ORGANISATIONS THAT ENGAGED WITH US | 15



HIGHLIGHT EU PEOPLE
AND DELEGATIONS THAT
ENGAGED WITH US

EBPOTbIH COHIrogor
XOMKMUNH KOHUEPT

EU Delegation European Union
to Mongolia in Bangladesh

e 0e 0:!:6 \
760YaY 8% 0%
Y Y > ‘ XY XY >
2% %%
R X
v N XN
aise

European Union in
Uzbekistan

16 | HIGHLIGHT EU PEOPLE AND DELEGATIONS THAT ENGAGED WITH US



European Union European Union
in Kyrgyzstan in Sri Lanka and
the Maldives

European Union
Delegation
to Cambodia

European Union European Union
in Cambodia in Laos

European Union European Union
in Thailand in India

HIGHLIGHT EU PEOPLE AND DELEGATIONS THAT ENGAGED WITH US | 17



le and Eco-friendly
Accommodations

18.| GLOBAL TREND

Save energy in your home,
itis good for both the planet and your wallet.

The lower
you go,
the more
money you

BLOW.

#foodwaste

rieaton
ahid \
w'l’!mm‘

Wasteful packaging
s going out of fashion




Tourism - Respond, Restart, Recover
Use blackout blinds and o »

they can greatly improve i
in your home.

2 when booking your nature
‘adventure travel experience.

Choose Your Wellness Trip!

Food Delivery

Subtotat
Detivery foas

s can lead the way on sustainable innovation
by designing new products that can be produced with
fewer carbon emissions, less waste and putting
the emphasis on people and the environment.

Small Actions Can Lead to Big Change
b

jour waste s one way

sibiy for
nake positive change happen. But consumers 0

of the waste equation. producers

sponsiblty for the waste

Fresh foods taste better
and are healthier for you.

“who appreciates the Earth and
have 1 offer.

CHOOSE TO REFUSE PLASTIC STRAWS .
opt rbuy CHOOSE TO REFUSE PLASTIC
PACKAGING

Make your own snacks, cake or bread

GPP can be a driving force to bring sustainable
consumption to the attention of the public and
entrepreneurs, ultimately expanding markets for
‘green products. This i8a prefequisite for a circular
economy.

The number of times a plastic bag is used can reduce

La
Reusable
Bag

CHOOSE TO REFUSE
SINGLE-USE CUPS

The world has the right climate goals

CHOOSE TO REFUSE PLASTIC-PACKAGED
BATHROOM SUPPLIES

1 you're warming up food:
Do Heat food on the stove o by microwaving in glass

because ofthe high heat nvoived in eaning.

exists in isolation.

GLOBAL TREND | 19



GLOBAL TREND :
Top Engagement Rate

EU SWITCH-Azia Programme

Save energy in your home,
it is good for both the planet and your wallet.

The lower
you go,

the more
money you

BLOW.

SUSTAINABLE
HOMES

ENGAGEMENT RATE

040.4%

20 | GLOBAL TREND



#foodwaste

Food Sharing_
and Food Saving Efficient Use

Eryanematilg @38.3% of Building Space
Engagement Rate @ 14.3%

EU SWITCH-Asia

Reduce, Reuse, Recycle!
Simple changes you can
make to reduce

Fresh foods taste better
and are healthier for you.

Start Relying on
Reusable Containers Choose

Engagement Rate Q) 13 3¢y Seasonal Food
: 2 Engagement Rate @ 10 7%

GLOBAL TREND | 21



COUNTRY
IMPACT

FRFPRIES (S i a o o

% Indonesia ¢Bhutan @C :“"“'t,{'d":' 2 China

b

By

L e e

e g s § , ; .
YMongolia ' i

mus
. = OUR WORK AND IMPACT OUR WORK AND IMPACT
OUR WORK AND IMPACT R S 9Nepal Q@ Thailand
@ Pakistan < QIndia @ Niar

hasia
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—— o r— ¥ Malaysia .
B hbyanrmar k 2 Makdheas ¥ ] F5r Lanka
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f COUNTRY IMPACT :
Top Engagement Rate

i OF SWITCH (g POWER WITH US

OUR WORK AND IMPACT

FVHsnam

Vietham

ENGAGEMENT RATE

0 28.4%

24 | COUNTRY IMPACT




OUR WORK AND IMPACT
OUR WORK AND IMPACT

9 Pakistan

Q Afghanistan

Afghanistan

Engagement Rate

21.5%

Pakistan

Engagement Rate

Q) 21.5%

EU SWITCH-Asia Programme | Mita Ariyani
b by B ® fib ]

OUR WORK AND IMPACT

@Malaysia

OUR WORK AND IMPACT

9 Bangladesh

PO WP LS

T e o i it
e L T ——.
o o

Malaysia

Engagement Rate

Q) 8.5%

Bangladesh

Engagement Rate

010.0%

COUNTRY IMPACT | 25



f GRANT
PROJECTS

GRAMTS PRONCTS
SN S B HCSTHLANT A

26 | GRANT PROJECTS
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f GRANT PROJECTS :
Top Engagement Rate

EU SWITCH-Asia Frogramme

EU SWITCH-Asla Programme

[ 11 -
Eoost Unavailable

Vietham

ENGAGEMENT RATE

0 13.2%

28 | GRANT PROJECTS
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Lao PDR India,
SIEEERIET Maldives, Sri Lanka
Q) 10.4% Engagement Rate

Q) 9.0%

Pakistan China

Engagement Rate Engagement Rate

Q) 6.8% Q) 5.5%

GRANT PROJECTS | 29



f RESOURCE‘
LIBRARY

The _—

September - MUENE L

lssues CREATING A SUSTAMABLE 8
[ FODD FUTURE ;
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MNATIOMAL
GEOGRAPHIC

Fumars il Hraf i fevlinfabde | § s o e, i8]
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RESOURCE LIBRARY :
Top Link Clicks

EU SWITCH-Asla Programme

- 0@

GIven the growing 2ntal challenges Bangladesh's clties 1ace, this report

ort_ Iy 2 =3 impacts and causes of poliution and natural resource
other citles, and dentities paths toward cleanar growth

Ternational Partmerships World Bank... See more

Opportunities for clean growth in urban Bangladesh » Resource
Library | SWITCH-Asia

Opportunities
for clean growth in
urban Bangladesh

Link Clicks

</:27,758

32 | RESOURCE LIBRARY



Sustainable Waste
Management in a
Circular Economy

Link Clicks

<< 22,437

Sustainable
Energy for Food

Link Clicks

<7: 21,123

Kazakhstan in 4K
Link Clicks

<7 19,522

Elevating Artisans
Link Clicks

<7< 13,513

RESOURCE LIBRARY | 33



TWITTER
PERFORMANCE

DATE:

SEP 2020 - AUG 2021
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) sWTICHASIA

10,182}2_'_

FOLLOWERS
In September 2020
we started from: 1,168 Followers

13-19 1%

3 80/ 20-29 | | 33%
O 30-39 | | 38%

Twitter audience
is 30-39 years old. 40-49 [ 116%

50+ [ 112%

36 | TWITTER



COUNTRY

99%

WMIRH

of Twitter audience is in
India, Bangladesh, Indonesia
Philippines, Thailand

India 41%
Bangladesh 20%
Indonesia  16%
Philippines 13%

Thailand 10%

’

TWITTER | 37



Malaysia has made an ambitious commitment to

reduce CO2 emissions to 40% by 2020 and 45% by
2030.@swite ia is promoting sustainable building
materials through carbon footprint labelling in Malaysia

Grant Project
- MALAYSIA

O 15.2%

38 | CONTENTS WITH HIGHEST ENGAGEMENT RATE




switch-as switch-asia

chasia

The textile sector is one of the largest industries in
Pakistan. @switchasia is promoting cleaner
production, helping MSMEs reduce production costs,
meet environmental policies and boost
competitiveness bit.ly/2KENWhS @EUPakistan

Poorly managed waste is contaminating the world’s
oceans. @switchasia #PROMISE is making a
difference in #Maldives #India #SriLanka
bit.ly/2HfJw67 @EU_Maldives @EU_in_India
@EU_in_Sri_Lanka residencymv @MNUedu

adelphi_berlin @parleyforoceans
@MDVHCrIND

@AKaminara @eu_partne

.5‘%‘%?%;-»{.%,... Grant Projects e e s e . o
PAKISTAN Grant Project
INDIA, MALDIVES, SRI LANKA

Engagement Rate @ 9.9% Engagement Rate @ 9 2%
[}

switch-asia
asia
For Indonesia, the key to a sustainable future is to put In Thailand food is everywhere, accessible and cheap.
in practice a food system that ensures food security, Yet, only 0.3% of agricultural land is certified as
health, agricultural development and protects the organic and 58% of organic goods sold in
supermarkets are imported witchasia is taking
action bit.ly/210a3IH #WeSwitch @0xfam
@EUinThailand @europeaid #Farm2Fork

Grant Projects Grant Project
INDONESIA THAILAND

Engagement Rate Q) 7.3% Engagement Rate Q) 6.8%

CONTENTS WITH HIGHEST ENGAGEMENT RATE | 39



HIGHLIGHT PEOPLE
AND ORGANISATION THAT

ENGAGED WITH US

Zartaj Gul Wazir Yumna Maumoon Demberel Sambuu Tim Jenkins
Minister of State for Minister of Arts, Director of Economic Country Director
Climate Change, Culture and Heritage  Research and Training at People in
Government of Pakistan Maldives Central Bank of Mongolia Need Mongolia
OpasHuiAH JIXATBA Oyungerel Tsedevdamba Maria Malik Bruce Pannier
Activist Activist, Author of Activist, Columnist, Correspondent
the Green Eyed Lama Blogger

Jana Zilkova adelphi SwitchMed

Head of Mission,
¢ SWITCH
GARMENT
PROMOTION OF SUSTAINABLE ENERGY
PRACTICES IN THE GARMENT SECTOR
IN CAMBODIA

Caritas Czech Republic

in Mongolia
People In Need ABTO Bhutan Switch Garment People
(PIN) Mongolia in Need

40 | HIGHLIGHT PEOPLE AND ORGANISATION THAT ENGAGED WITH US


Praew B.

Praew B.
Oyungerel Tsedevdamba

Praew B.
Activist, Author of 
the Green Eyed Lama

Praew B.

Praew B.
Maria Malik


@Capacity4dev

R

IGES A ¢ COVER
e { Dbk MONGOLIA
Environmental Strategies CLIMATE
SOLIDARITY
IGES-Institute for Geres Cover Mongolia
Global Environmental
Strategies

LLABORATING CENTRE ON SUSTAINABLE
SUMPTION AND PRODUCTION

4 y &
FASHION
g I Z REVOLUTION ocscp

Capacity4dev GlZ Fashion CSCP
RevolutionBE

Afiat
YAYASAN PLAN

INTERNATIONAL
INDONESIA

R

@GreenWeek Interreg Europe ArcTop Yayasan Plan
Labs Pvt Ltd International
Indonesia

25 ’l-EI plastics HZVOS

WEARS: Locai Governments ImpaCt people unlimited
for Sustainability
Forum for ICLEI Plastics impact Hivos
the Future South Asia campaign Southeast Asia

4, N\, | PARTNERING
6@8 WITH THE

N y | EUROPEAN
XS | iniow

UN@®HABITAT SW!Q@{JJ&Q

UNIDO UN-Habitat Switch-Africa
Brussels Green

HIGHLIGHT PEOPLE AND ORGANISATION THAT ENGAGED WITH US | 41



HIGHLIGHT EU PEOPLE
AND DELEGATIONS THAT
ENGAGED WITH US

Chantal Marijnissen Igor Driesmans Nona Deprez Giuseppe Busini Charlotte Adriaen

Head of Unit 4 Ambassador of Ambassador of the Deputy Chief of Ambassador of the
Environment, DG INTPA the European Union European Union to Nepal Mission, EU Delegation European Union to
to ASEAN to Thailand Uzbekistan
Koen Doens Eduard Auer Axelle Nicaise  Ranieri Sabatucci Androulla Kaminara
Managing Director Ambassador of the Ambassador of the Ambassador of the Ambassador of the
of EU Commission European Union to European Union to European Union to European Union to
Kyrgyzstan Mongolia Myanmar the Islamic Republic
of Pakistan
EU Delegation EU in EU in India EUPakistan
to Mongolia Indonesia
EU in the EU in EUinMalaysia EU in
Maldives Sri Lanka Kazakhstan

COVID-19

EU in Nepal EUDEL EUinThailand
UZBEKISTAN

42 | HIGHLIGHT EU PEOPLE AND DELEGATIONS THAT ENGAGED WITH US


Praew B.

Praew B.
Ambassador of the 
European Union to 
Mongolia


FOLLOWER
NETWORKING

Ursula Frans UN United
von der Leyen Timmermans Development Nations
@)
environment g Unl_ted
programme S Nations

INDIA

UNESCO #Education = UN Environment European United Nations
#Sciences #Culture Programme Commission in India
= = CLIMATE
an ACTION
UN DESA Sustainable EU EU Climate
Development Environment Action
% M,
&) {3 [ o
, | =
r International ;
" R
WWF UK EU International EU in Nepal Sustainable
Partnerships Development Goals
@
LLPONETL
EU Trade EU in EU in UNin
Indonesia Bangladesh Indonesia

HIGHLIGHT EU PEOPLE AND DELEGATIONS THAT ENGAGED WITH US | 43



switch-asia

With the increasing digitalization of the economy and
the tourism industry, businesses should rethink their
digital presence and communicate sustainability
achievements and commitments more effectively.
#WeSwitch #sutainabletourism #marketing #speakup
@eu_partnerships

Inspire potential customers
by telling your story,

W
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GLOBAL TREND :

Top Engagement Rate

vwis  Switch-asia
B @switchasia

Replacing one disposable product (e.g. made of
plastic) with another disposable product made of a
different material (e.g. paper) will likely transfer the
burdens and create other problems. Shift production
to more circular and sustainable commodities.
#ManageWaste #SCP

The number of times a plastic bag is used can reduce
-

W
the srmviranment.

Fay
Reusable

Bag

#WeSwitch rower or switen 00 rower witHus SW!tChESia -

800 AM - Apr 28, 2021 - Twitter Web App

View Tweet activity

5 Retweets 39 Likes

Manage Waste

ENGAGEMENT RATE

0 6.7%

46 | GLOBAL TREND



witch-asia
switchasia

Your shower habits can have a positive impact on the
environment by swapping out single-use plastic
packaged shower and shave products for bars of
soap. #WeSwitch #plasticfree @eu_partnerships
@IGES_EN @adelphi_berlin @giz_gmbh

CHOOSE TO REFUSE PLASTIC-PACKAGED
BATHROOM SUPPLIES

switchasia Il

#WeSwitch rowen or swimen 60 powes winius
8:00 AM - Jul 27, 2021 - Twitter Web App
v Tweet activity

17 Retweets 1 Quote Tweet 128 Likes

Refuse Plastic-Packaged
Bathroom Supplies

Engagement Rate @ 6.3%

switch-asia
sia

Every region is expected to become more urbanized in
the next 10 years, with 96% of urban growth predicted
in East Asia, South Asia and Africa. If well-planned and
well-managed, urbanization can be a powerful driver
for sustainable development @ICLE| @worldGBC
@Habitat AP

5 Ai‘wt;an areas continue to expand,
" 7. green‘spaces are disaj ing..
Tl petid and rafee. svearchcas in

switchasia

#WeSwitch rower or swiren ©O power wimnus
8:00 AM 5, 2021 er Web App
View Tweet activity

6 Retweets  1Quote Tweet 96 Likes

Take Action and Raise
Awareness on Green
Urban Spaces

Engagement Rate @ 5.9%

Major fashion brands are making commitments to
advance circular production and consumption
solutions, but there is a gap when it comes to
implementing them at scale. A circular fashion system
opens opportunities to imagine alternative ways to
create value @FashionforGood

Increase the use of garment products and reduce the volume

1eSWitch rowen or swiren 0O power wimnus switchasia Il
8:00 AM - May 14, 2021 - Twitter Web App

w Tweet activity

6 Retweets 48 Likes

Circular Fashion

Engagement Rate Q) 6.2%

. switch-asia

The Nature and Adventure Travelers market is growing
rapidly as more people wish to avoid crowded places
and long-distance travel in favor of nature-based
activities. Strong reliance on nature comes with
greater environmental responsibility #WeSwitch
#responsibleconsumers
(a7 Be eco-conscious when booking your nature
and adventure travel experience.

Tokr care ¢ the errersamens, Stay an tails and public footpashs,
o't remave pants 1 foed snimals, be 3 responsibie consmer and never

switchasia Il

#WeSwitch rown or swiron O rower wmius

8:00 AM « Feb 22 Twitter Web App

51 Likes

Eco-conscious Travelers

Engagement Rate Q) 5.6%

GLOBAL TREND | 47



COUNTRY
IMPACT
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COUNTRY IMPACT :
Top Engagement Rate

wrihanis  SWitch-asia
MW @switchasia

Turkmenistan is the first country in Central Asia to
officially adopt all 17 SDGs and adapt them to national
plans for socio-economic development. #5DG12 a
must when driving economic growth sustainably.
#WeSwitch @switchasia #5CP @EUinKazakhstan
@eu_partnerships

Turkmenistan
Central Asia

HEWeSwitch rowss o swimos 00 rowes witk us sw!tchasia -

11:12 AM - Apr B, 2021 - Twitter Web App
il View Tweet activity

& Retweets 7 Likes

Turkmenistan

ENGAGEMENT RATE

O 5.2%
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wiwe Switch-asia
W @switchasia

Sri Lanka recognizes SCP as necessary to sustainably
enhance its economic development. This is reflected in
the country's National Policy and Strategy on SCP
supported by @switchasia #WeSwitch #lmpact #SCP
@EU_in_Sri_Lanka @eu_partnerships

OUR WORK AND IMPACT

Q@ Sri Lanka

South Asia

8:00 AM - Feb 16, 2021 - Twitter Web App
il View Tweet activity

7 Retweets 80 Likes

Sri Lanka
Engagement Rate Q) 4.4%

& switch-asia
W @switchasia

With @switchasia support, Thailand's SCP Roadmap
2017-2036 was approved as the guideline to improve
capacity of resource efficiency, inclusive growth and
GHGs emission reduction. Our Brief = bit.ly/2Hg4X7c
#WeSwitch #Impact @EUiInT hailand @EUAMbASEAN
@europeaid

OUR WORK AND IMPACT

9 Thailand

Southe:

8:00 AM - Jan 12, 2021 - Twitter Web App

il View Tweet activity

8 Retweets 44 Likes

Thailand
Engagement Rate @ 2.3%

witch-asia
itchasia

Pakistan is working to mainstream SDGs in all its
policies, plans and strategies. @switchasia supported
the country to develop its National Action Plan on SCP,
putting SDG12 as a high priority for sustainable
development.

#WeSwitch #lmpact @EUPakistan

@AKaminara @eu_partnerships

OUR WORK AND IMPACT

? Pakistan

2:16 PM - Feb 2, 2021 - Twitter Web App

il View Tweet activity

21Retweets 2 Quote Tweets 348 Likes

Pakistan

Engagement Rate Q) 2.9%

switch-asia
switchasia

Malaysia has been recognised in Asia for its innovative
policy changes to switch to SCP, promote green
growth and sustainable development. The National
SCP Blueprint (2016-2030) guides the country
towards these goals. #WeSwitch #lmpact
@EUinMalaysia @eu_partnerships

OUR WORK AND IMPACT

9 Malaysia

8:00 AM - Feb 9, 2021 - Twitter Web App

Il View Tweet activity

2 Retweets 79 Likes

Y EIEVAE

Engagement Rate Q) 2.2%
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GRANT PROJECTS :
Top Engagement Rate

Malaysia has made an ambitious commitment to
reduce CO2 emissions to 40% by 2020 and 45% by
2030.@switchasia is promoting sustainable building
materials through carbon footprint labelling in Malaysia

bit.ly/3mbuAoV #WeSwitch @EUinMalaysia
@SIRIM_Berhad @thecarbontrust

GRANTS PROJECTS

MALAYSIA <8
M - Feb 8, 2021 - Twitter Web App
il View Tweet activity

17 Retweets 76 Likes

YEIEVAE

ENGAGEMENT RATE

U15.2%

54 | GRANT PROJECTS



switch-asia

a

The textile sector is one of the largest industries in
Pakistan. @switchasia is promoting cleaner
production, helping MSMEs reduce production costs,
meet environmental policies and boost
competitiveness ©  bit.ly/2KENWhS @EUPakistan
@AKaminara @eu_partnerships @scp_centre

s

a
SCRPAK

Pakistar

12 Retweets 100 Likes

Pakistan

Engagement Rate @ 9.9%

In Thailand food is everywhere, accessible and cheap.
Yet, only 0.3% of agricultural land is certified as
organic and 58% of organic goods sold in
supermarkets are imported. @switchasia is taking
action ™ bit.ly/210a3IH #WeSwitch @0xfam
@EUinThailand @europeaid #Farm2Fork

asia %

/Dea/Siipermarkets
5 GIlEEE: Briving

>us EMADIEO0Y Market
Thailand

16 Retweets  1Qu

Thailand
Engagement Rate @ 6.8%

Poorly managed waste is contaminating the world’s
oceans. @switchasia #PROMISE is making a difference
in #Maldives #India #SriLanka bit.ly/2HfJW67
@EU_Maldives @EU_in_India @EU_in_Sri_Lanka
@presidencymv @MNUedu @adelphi_berlin @teriin
@parleyforoceans @MDVHCrIND

India, Maldives, Sri Lanka

Engagement Rate @ 9.2%

switch-as

Although not everything depends on tourism, tourism
depends on almost everything. The industry has a
significant impact on natural resources and
consumption patterns. This is how @switchasia is
promoting #SCP for #ResponsibleTourism
bit.ly/2X0bhZ2 #WeSwitch @EU_in_India

SR SN S
s a SUSTOUR BHUTAN
ey .

8:50 AM -

Bhutan
Engagement Rate 6.4%
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. switch-asia
tchasia

Tourism is one of the hardest hit economic sectors.
Now it is time to think about recovery plans. Check out
these lines of action for a #ResponsibleRecovery to
#BuildForwardBetter tourism

bit.ly/39ILjLJ #WeSwitch #ResponsibleTourism

@eu_partnerships @UNWTO @10YFP

ONE PLANET VISION FOR
A RESPONSIBLE RECOVERY OF
THE TOURISM SECTOR

One Planet Vision for A Responsible Recovery of the Tourism Sector » Res...
| With C.

8:00 AM . Jan 22, 2021 - Twitter Web App
Il View Tweet activity

12 Retweets 3 Quote Tweets 113 Likes

One Planet Visiol
Recovery of t e @ urlsm Sector

Llnk Cllcks

'58 | RESOURCE LIBRARY | | S



It wi;l be impossible to meet our climate and circular Leve I (S) A Co m m o n

economy goals unless we address the total impact of

the building and construction sector.Check out this EU I f
framework for sustainable buildings  bit.ly/34rUcaM a n g u a g e o r
#WeSwitch @EU_ENV @EU_Growth @FulviaRaffaelli

evardanc Sustainable Buildings

Why Level(s)? A comman language for sustainable bt
Level(s) is a voluntary reporting framework to improve Q Q
sustainability of buildings. Using e; ndards.. In IC s
youtube.com
8:00 AM - Dec 25, 2020 - Twitter Web App

N/

1Quote Tweet 93 Likes

#ResponsibleTourism minimises negative social,
‘economic and environmental impacts, while enhancing

[
the well-being of host communities. Check out this
infographics to learn more on what it takes to be a a I s
responsible traveler bit.ly/3908H8K #WeSwitch
@europeaid R ° I I T I
>
= RESPONSIBLE

RAVEL Link Clicks

Nt/
= </ 202

1l View Tweet a

WHATIS

10 Retwests 1 Quote Tweat 137 Likes

p——
'Arange of binding European targets for waste

°
T L Sustainable Waste
set. Everything you need to know is in this

@interregeurope policy brief  bit.ly/3qQN8Nk

xwmhManawe@gu,parmgrsips M an a g e men t in a
Circular Economy

Link Clicks

Sustainable Waste Management in a Circular Economy » Resource Library...
APolicy Brief from the Policy Learning Platform on Environment and
resaurce officiency

Nty

II View Twest activity

B Rotweets 65 Likes

EU #Farm2Fork and #Biodiversity strategies are also

e relevant to Asia. Our @switchasia work and solid
partnerships are needed to make the #EUGreenDeal a r m o
" st work #WeSwtich #Agrifood #Farm2Fork

p #EUGreenDeal @europeaid

" Fork Strategy
o Link Clicks

For a fair healthy and
v
food system

Gl - N1/
6 T O s switchasia =

View Tweet activity

B Retweets 1 Quote Tweet 65 Likes
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VIDEO
CONTENT

©

Impression:

#WeSchh B 923,750

...l' P

- %wennrswwm .meenwmu.ls J
L

Engagement:

284,999

SWITCH-Asia Mission and SCP Work
September 21, 2020

Like: 558 Share: 99

. Engagement Rate. 31.08%
Comment: 15 View: 282,624

Impression:

371,849

#W 2Swi* _a
POWER OF SWITCH (0 POWER WITH US

Engagement:

221,518

Sustainable Housing and Building
February 10, 2021

Like: 129 Share: 38

. Engagement Rate. 59.57%
Comment: 1 View: 221,289

60 | VIDEO CONTENT



Impression:

342,972

Engagement:

174,561

Waste and Plastics in a Circular Economy
June 11, 2021

Like: 201 Share: 64
Comment: 8 View: 174,158

Engagement Rate. 50.90%

Impression:

B\ ch
POWER OF SWITCH (0) POWER WITH US

1 ."Fushicm Sustainabili"°a Circular Economy 9,1 35

Engagement:

899

Fashion Sustainability in a Circular Economy
August 23, 2021

Like: 84 Share: 35

Engagement Rate. 9.84%
Comment: 6 View: 741 gag9 ?

VIDEO CONTENT | 61


Praew B.

Praew B.
August 23, 2021

Praew B.

Praew B.
9,135

Praew B.

Praew B.
899

Praew B.

Praew B.
84

Praew B.

Praew B.
35

Praew B.

Praew B.
6

Praew B.

Praew B.
741


WEBSITE
PERFORMANCE

DATE:

SEP 2020 - AUG 2021
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SWITCH-ASIA.EU

In September 2020
we started from: 3,872 users

Sep 1, 2020 - Aug 31, 2021: Users
Feb 1, 2020 - Aug 31, 2020: Users

6,000

4,000

2,000

Oct 2020 Nov 2020 Dec 2020 Jan 2021 Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021

25-34 | | 33%
3 3 O/ 35-44 [ 116%
o 45-54 [ 113%
of SWITCH-Asia

website audience is 55-64 [ 16%
25-34 years old. 65+ [ 6%

— India 13%
99%

—
—
oy
of Website audience China 4%

United States 10%

Thailand 5%

is in India, United States,

Thailand, China, Pakistan. Pakistan 4%

NOTE: Figures from United States may be
due to VPN access by users in Asia.

64 | WEBSITE



WEBSITE PERFORMANCE

(September 1,2020 - August 31,2021)

Returning Visitor New Visitors

Session o) :

No. of Session per User ¢ :

Pageviews ) :
Avg. Session Duration @, :

Bounce Rate ¢):

MALE

77%

(1) A group of user interactions with the website that take place within a given time frame.

(2) The total number of sessions divided by the total number of users.

(3) The total number of pages viewed.

(4) The average length of sessions on a website.

(5) The percentage of visitors that leave a webpage without taking an action, such as clicking on a link, filling out a form, and etc.

WEBSITE | 65



PAGE VIEW
PERFORMANCE -

GRAMTS PROIECTS RESOURCE LIBRARY

Sustainable Production in the Food and Beverage Industry in
Sn Lanka

66 | GRANTS PROJECTS



asia ©
GRANTS PROJECTS RESQURCE LIBRARY

GRANTS PROECTS RESOURCE LIBRARY

Sustainable Plastic Recycling in Mongolia

A Model for Sustainable Tourism in Central Asia (MOST)

RESOURCE LIBRARY GRANTS PROJECTS RESOURCE LIBRARY

Switch Garment

PROMISE

GRANTS PROJECTS | 67



PAGE VIEW
PERFORMANCE -

What is the

‘ European Green Deal?

68 | PAGE VIEW PERFORMANCE - RESOURCE LIBRARY



GRANTS FROIECTS RESCURCE UBRART

Vietnam National Action Plan on SCP (2021-2030)

International
Platform on
Sustainable

Finance

CAFITAL MENES TS FLOW TO NTALLY SUSTAIMABLE SECTOES

[

Sustainable Energy for Food

COVID-19 & the textiles, clothing, leather and
| footwear industries

@ =

ILO Sectoral Brief

COVID-19 and the textiles, clothing. leather and footwear

PAGE VIEW PERFORMANCE - RESOURCE LIBRARY | 69









EU SWITCH-Asia Frogramme
- deito @ L]

Sustainable and resilient cities that protect and respect nature create the faundation
far healthy, thriving communities now and into the future. We need green cities in
their nat ecasystems that sericusly integrate sustamable consumption and
production chaices

PFOWER OF SWITCH (g POWER WITH US

MANAGE YOUR OWN GARDEN, YARD,
BUSINESS PREMISES OR SCHOOL,
TO BOOST NATURE FOR HEALTHIER
COMMUNITIES.

Jain #GenerationR estoration

BT AW o W W o W

swilchasia

16,357

Paopla Raschied

T +1.3x Average

Engagaments Distiibiutesn Seore

D




EU SWITCH-Asia Programme EU SWITCH-Asia Programme
Jnita - b

@ - o @
Mauntains harbour most of Earth's

humanity. But meuntain regions
change.

iodiversity and supply fresh water to half of
= being degraded by human pressures and climate

o
canmaks peace with nature. Register t v n 213100 - 1600
IBangkak: Time)

POWER OF SWITCH (@ POWER WITH US

E8 OF SWITCH (@ POWER WITH US

LEARN FROM EXPERIENCE.

TAP LOCAL AND INDIGENOUS KNOWLEDGE
T0 KEEP THE USE OF NATURAL RESOURCES:
SUSTAINABLE.

Join sGenerationRestoration

a75a +1.6x Higher
L=

9,714 488 -1.1% Average
Paopla Raachid Engagaments Disaribition Scere Baost Post

EU SWITCH-Asia Programme

Changing aur foad system is one of the most impactful decision and action we can do £U SWITCH- Asia Frogramme
1a address climate change and rebusild biodi 3 ;

Qorans and se
climate and ge
aceans and coasts by reducing cur p
naturaily and with aur help. SCF is an
aur health, both on land and below water.

POWER DF SWITCH [@ POWER WITH US

BE RESPONSIBLE. A

ELIMINATING EXCESSIVE MEAT CONSUMPTION, ! v and i -
IMPROVING STORAGE FACILITIES AND REDUCING FOOD ; et e SRR S SRR
WASTE IS G0OD FOR OUR HEALTH B
AND IMPROVES FOOD SECURITY.

THE M.ASSES W

AND ABANDONED FISHING GEAR
THAT WASH UP ON OUR BEACHES
AND SHORES.

Join #GenerationRestoration

2,619 7 -1.2x Average
Paople Ruached Ergagements Distribution Score Baoost Post

L =1.3x Average




Environment Day :
~Top, Impressmn

switch-asia
W  @switchasia

) On 4 June, join our #WorldEnvironmentDay

7 %, celebrations! This is our moment. We cannot turn back
: time. But we can grow trees, green our cities, rewild
/A | T our gardens, change our diets, clean up rivers and
TN's coasts. Register bit.ly/3vnMMAJ #WeSwitch
#GenerationRestoration
/) :

> . s
———

IMAGINE
CREATE

= PAKISTAN
STORE B, AN

5 P e Ee e

World Environment Day 2021 Thailand » Resource Library | SWITCH-Asia
n Restaration
& switch-asia.eu

Ecosystem Regtorailon
and Green Recovery .

IMPRESSION

454

74 | WORLD ENVIRONMENT DAY



switch-asia

The Government of Pakistan is fully committed to
playing a leadership role in environmental conservation

and protection
losely working with @Climat
rtajgulwazir. Join our #WorldEnvironmentDay
celebration bit.ly/3fYdwRQ #SCP

: 1
Our Work in Pakistan

IMPRESSION {0> 3,219

v
-
-

- <

7

Sustainable and resilient cities that protect and
respect nature create the foundation for healthy,
thriving communities. We need green cities in their
natural ecosystems that seriously integrate SCP
choices #WorldEnvironmentDay
#GenerationRestoration (
CLEI

7
MANAGE YOUR OW GARDEN, YARD, | 4
BUSINESS PREMISES ORSCHOOL, = |
T0 BOOST NATURE FOR HEALTHIER -\ ™
COMMUNITIES.

Join #GenerationRestoration

L

AR s

Sustainable Cities
and Restoration )

IMPRESSION &> 3 219

\

F- o

Changing our food system is one of the most
impactful decision and action we can do to address
cllmate change and rebuwfd b\odwerswty F‘.".’e ‘:wnr h

BE RESPONSIBLE.

ELIMINATING EXCESSIVE MEAT
CONSUMPTION, IMPROVING STORAGE
FACILITIES AND REDUCING FOOD
WASTE IS GOOD FOR OUR HEALTH
AND IMPROVES FOOD SECURITY.

Foad Systems and
Responsible Consumption

\IMPRESSION.<®> 1’426

switch-asia
sia

Oceans and seas regulate our climate and generate

our oxygen. Yet, they are facing huge threats. SCP is

one way to take care and restore our enwronment

both on land and below water #W
ridEnvironmentDay

THE MASSES OF

AND ABANDONED an GEAR
A wasii Up ONOUR BEAGHESTIE
AND SHORES.

Join #GenerationRestoration

b WL

Oceans and
— Coasts Restoratlon

IMPRESSION0) 907
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CONTENT
PERFORMANCE

posable

1ersh # HERE A T -
\tch POVWER OF SWITCH &) POWER

CHOOSE TO REFUSE
SINGLE-USE CUPS

#WeSwitch poweror swiicn GO Power wiTH us SW! tC hasia .

Refuse Single - Use Cups

Impressions: 9,830
Engagement: 250

© 9,830

78 | FACEBOOK PLASTIC FREE JULY




EU SWITCH-Asla Programme |

ubished by Sara Gabai @ - Jufy 7

'me Tackling Plastics Challenges Through SCP.
utic omy #zei GIZ

Final thougnts at £

i
Thalland ICLE!

“Local municipalities §
‘essential role in addr
*Addressing upstream and
wistream issues of plastics is. ca neadod, ac
essential, together with EPR, in a associating the informal
system thinking while disposal culture and minding o
the trend in societies, in which and demand of alterna

Tackling Plastics
Challenges Through SCP

Impressions: 6,737
Engagement: 78

IMPRESSION

© 6,737

. EU SWITCH-Asla Programme is & foc|
Published by Sar 7 @

Happening now: EU SWITCH-.
Insights from Session 2

‘ ¢/ Tackling Plastics Challenges
e Through SCP

The plastics challenge needs to
be eliminated through a ‘whole

of society’ approach, also
including the private sector,
the packaging industry, large
corporates and SMEs.

Tackling Plastics
Challenges Through SCP,
Key insights from Session 2

Impressions: 6,124
Engagement: 94

IMPRESSION

© 6,124

EU SWITCH-Asla Programme
Published by HUtChi Matto @ - July 9 - @
pollution put $ri Lanka’s oceans at a great risk. Collection and
formed fast enough In light of the 20 million shopping bags, 15 million
y botties entering the environment every day

DRQH%SE switchasia

POLICY BRIEF (input Paper): Prevention of Marine Litter in Sri Lanka

SEU
Prevention of Marine Litter in Sri Lanka » Resource Library | SWITCH-A

Prevention of
Marine Litter in Sri Lanka

Impressions: 6,432
Engagement: 65

IMPRESSION

© 6,432

EU SWITCH-Asla Pregramm
jes Thraugh SCP,

7

“ Tackling Plastics Challenges
Through SCP

Recognising the need to fill governance
gaps on addressing plastics, the EUls
pushing for a Global Agreement at the
UN Environmental Assembly in 2022 to

address plastics in the upstream phase
through eco-design and efficient use
thatleads to circularity.

“ Tackling Plastics Challenges
Through SCP

When developing solutions to plastic
issues, we need to avoid becoming
locked into systems that violate cireutar
economy principles. We need solutions
an function as stepping stones to
future, more sustainable systems.

Tackling Plastics
Challenges Through SCP,
Key insights from Session 1

Impressions: 5,302
Engagement: 51

IMPRESSION

© 5,302

FACEBOOK PLASTIC FREE JULY | 79



L

CONTENT
PERFORMANCE

1

« switch-asia
B @switchasia

=M Happening now: @switchasia Tackling Plastics
Challenges Through SCP . Key insights from Session
2 #WeSwitch #5CP #managewaste
#reducereuserecycle #EUGreenDeal

@EU _Partnerships @MNUedu

@EU_Maldives @euinlaos @EUPakistan
@ClimateChangePK @EUinThailand

---------

Tackling Plastics Challenges
Through SCP, Key insights
from Session 2

Impressions: 2,003
Engagement: 76

IMPRESSION

© 2,003
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..., switch-asia

Marine litter & microplastic pollution put Sri Lanka’s
oceans and ecosystems at great risk. Collection and
recycling are not performed fast enough. Learn more in
our Policy Brief @ bit.ly/3Awh3jB @EU_in_Sri_Lanka
@EU_partnerships #PROMISE @MNUedu
@adelphi_berlin @teriin

switchasia Il

POLICY BRIEF jingut Paper): Prevention of Marine Litter in Sri Lanka

eu
of Marine Litter in Sri Lanka » Resource Library | SWITCH-Asia

Prevention of

MarineLitter in 'Sri Lanka

Impressions: 1,613
Engagement: 30

IMPRESSION

©1,613

<8 Happening now: @switchasia Tackling Plastics
Challenges Through SCP . Key insights from Session 1
#WeSwitch #SCP #managewaste Hcirculareconomy
#innovation #ecodesign #zerowaste #sustainableliving
#reducereuserecycle #EUGreenDeal
@EU_Partnerships @EU_ENV

Tackling Plastics

Challenges Through SCP,
Key insights from Session 1

Impressions: 1,227
Engagement: 29

IMPRESSION

©1,227

... switch-asia
W @switchasia

Worldwide we drink over 1.6 billion cups of coffee
every day, leading to billions of disposable cups being
thrown away each year. Coffee lovers, tea drinkers, act
more responsibly! #WeSwitch #SCP #plasticfree
@eu_partnerships @ GES_EN @adelphi_berlin
@giz_gmbh

CHOOSE TO REFUSE SINGLE-USE CUPS

Refuse Single -
Use Cups

Impressions: 1,501
Engagement: 25

IMPRESSION

©1,501

Final thoughts at @switchasia Tackling Plastics
Challenges Through

#TogetherWeCan #Bea

#circulareconomy #zer

#consumption #production

@ICLEISouthAsia @UNEP @E

Tackling Plastics
Challenges Through SCP

Impressions: 1,061
Engagement: 33

IMPRESSION

©1,061

TWITTER PLASTIC FREE JULY | 81



ﬁ ;,';--;.-t
BN

ame
e
.

J

- uvvuwv\—’

: “ZTHIC ALr ESPUNSEBL

BONSUMPT“]N




SUMMARY

¢ TIMELINE

GOAL Sep 2020 - Aug 2021

RESULTS 12/12 Months

STATUS Completed

¢ FACEBOOK
GOAL 300,000 Followers
RESULTS 300,154 Followers

STATUS Achieved

¢t TWITTER

GOAL 10,000 Followers

RESULTS 10,182 Followers

STATUS  Achieved

GOAL 4 Clips

RESULTS 4 Clips

VIDEO PRODUCTION

5,000,000 Impressions

35,918,977 Impressions

Over Expectation

500,000 Impressions

24,098,661 Impressions

Over Expectation

STATUS Completed
¢ WEBSITE
GOAL Before 3,000 Session/Month

RESULTS 8,889 Sessions/Month

STATUS Over Expectation
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Sara Gabai
Communication and Knowledge Expert

SWITCH-Asia

Email: sara@switch-asia.eu
Website: www.switch-asia.eu






